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Artificial Intelligence and Automation 1GI Global

This book includes a selection of articles from The 2019 World Conference on Information Systems
and Technologies (WorldCIST'19), held from April 16 to 19, at La Toja, Spain. WorldCIST is a global
forum for researchers and practitioners to present and discuss recent results and innovations,
current trends, professional experiences and challenges in modern information systems and
technologies research, together with their technological development and applications. The book
covers a number of topics, including A) Information and Knowledge Management; B) Organizational
Models and Information Systems; C) Software and Systems Modeling; D) Software Systems,
Architectures, Applications and Tools; E) Multimedia Systems and Applications; F) Computer
Networks, Mobility and Pervasive Systems; G) Intelligent and Decision Support Systems; H) Big Data
Analytics and Applications; 1) Human-Computer Interaction; J) Ethics, Computers & Security; K)
Health Informatics; L) Information Technologies in Education; M) Information Technologies in
Radiocommunications; and N) Technologies for Biomedical Applications.

Trends and Innovations in Information Systems and Technologies Springer Nature

"a provocative new book" — The New York Times Al-centric organizations exhibit a new operating
architecture, redefining how they create, capture, share, and deliver value. Now with a new preface
that explores how the coronavirus crisis compelled organizations such as Massachusetts General
Hospital, Verizon, and IKEA to transform themselves with remarkable speed, Marco lansiti and Karim
R. Lakhani show how reinventing the firm around data, analytics, and Al removes traditional
constraints on scale, scope, and learning that have restricted business growth for hundreds of years.
From Airbnb to Ant Financial, Microsoft to Amazon, research shows how Al-driven processes are
vastly more scalable than traditional processes, allow massive scope increase, enabling companies
to straddle industry boundaries, and create powerful opportunities for learning—to drive ever more
accurate, complex, and sophisticated predictions. When traditional operating constraints are
removed, strategy becomes a whole new game, one whose rules and likely outcomes this book will
make clear. lansiti and Lakhani: Present a framework for rethinking business and operating models

Explain how "collisions" between Al-driven/digital and traditional/analog firms are reshaping
competition, altering the structure of our economy, and forcing traditional companies to rearchitect
their operating models Explain the opportunities and risks created by digital firms Describe the new
challenges and responsibilities for the leaders of both digital and traditional firms Packed with
examples—including many from the most powerful and innovative global, Al-driven
competitors—and based on research in hundreds of firms across many sectors, this is your essential
guide for rethinking how your firm competes and operates in the era of Al.

Emerging Technologies in Computing National Academies Press

The relationship between artificial intelligence (Al) and business model innovation has been widely
studied in various academic contexts. These studies range from specific process development
analyses to broad industry transformation analyses, with innovative products transforming markets
over time. Many businesses are concerned with Al’s role in automating activities, product and
service customization, and Al's impact on economies. By embracing Al, organizations can transform
their business models to be more agile, scalable, and competitive, positioning themselves for
success in a digital economy. As Al advances, further research is necessary to revolutionize business
strategies and drive success. Al-Driven Business Model Innovation explores the integration of Al in
business and organizational practices. This technology is explored as a means of innovation in
various business sectors, including human resources, customer service, and organizational
management. This book covers topics such as business intelligence, digital technology, and artificial
intelligence, and is a useful resource for business owners, policymakers, computer engineers,
researchers, and academicians.

Robot-Proof Routledge

This book gathers selected papers presented at the 2020 World Conference on Information Systems
and Technologies (WorldCIST’'20), held in Budva, Montenegro, from April 7 to 10, 2020. WorldCIST
provides a global forum for researchers and practitioners to present and discuss recent results and
innovations, current trends, professional experiences with and challenges regarding various aspects
of modern information systems and technologies. The main topics covered are A) Information and
Knowledge Management; B) Organizational Models and Information Systems; C) Software and
Systems Modeling; D) Software Systems, Architectures, Applications and Tools; E) Multimedia



Systems and Applications; F) Computer Networks, Mobility and Pervasive Systems; G) Intelligent and
Decision Support Systems; H) Big Data Analytics and Applications; I) Human-Computer Interaction; J)
Ethics, Computers & Security; K) Health Informatics; L) Information Technologies in Education; M)
Information Technologies in Radiocommunications; and N) Technologies for Biomedical Applications.
Leveraging Al-Powered Marketing in the Experience-Driven Economy Springer

How to educate the next generation of college students to invent, to create, and to discover—filling
needs that even the most sophisticated robot cannot. Driverless cars are hitting the road, powered
by artificial intelligence. Robots can climb stairs, open doors, win Jeopardy, analyze stocks, work in
factories, find parking spaces, advise oncologists. In the past, automation was considered a threat to
low-skilled labor. Now, many high-skilled functions, including interpreting medical images, doing
legal research, and analyzing data, are within the skill sets of machines. How can higher education
prepare students for their professional lives when professions themselves are disappearing? In
Robot-Proof, Northeastern University president Joseph Aoun proposes a way to educate the next
generation of college students to invent, to create, and to discover—to fill needs in society that even
the most sophisticated artificial intelligence agent cannot. A “robot-proof” education, Aoun argues,
is not concerned solely with topping up students' minds with high-octane facts. Rather, it calibrates
them with a creative mindset and the mental elasticity to invent, discover, or create something
valuable to society—a scientific proof, a hip-hop recording, a web comic, a cure for cancer. Aoun lays
out the framework for a new discipline, humanics, which builds on our innate strengths and prepares
students to compete in a labor market in which smart machines work alongside human
professionals. The new literacies of Aoun's humanics are data literacy, technological literacy, and
human literacy. Students will need data literacy to manage the flow of big data, and technological
literacy to know how their machines work, but human literacy—the humanities, communication, and
design—to function as a human being. Life-long learning opportunities will support their ability to
adapt to change. The only certainty about the future is change. Higher education based on the new
literacies of humanics can equip students for living and working through change.

Scientific and Technical Revolution: Yesterday, Today and Tomorrow Yale University Press
How might digital technology and notably smart technologies based on artificial intelligence (Al),
learning analytics, robotics, and others transform education? This book explores such question. It
focuses on how smart technologies currently change education in the classroom and the
management of educational organisations and systems.

The Adoption and Effect of Artificial Intelligence on Human Resources Management Simon
and Schuster

Enterprise Artificial Intelligence Transformation Al is everywhere. From doctor's offices to cars and
even refrigerators, Al technology is quickly infiltrating our daily lives. Al has the ability to transform
simple tasks into technological feats at a human level. This will change the world, plain and simple.
That's why Al mastery is such a sought-after skill for tech professionals. Author Rashed Haq is a
subject matter expert on Al, having developed Al and data science strategies, platforms, and
applications for Publicis Sapient's clients for over 10 years. He shares that expertise in the new
book, Enterprise Artificial Intelligence Transformation. The first of its kind, this book grants
technology leaders the insight to create and scale their Al capabilities and bring their companies into

the new generation of technology. As Al continues to grow into a necessary feature for many
businesses, more and more leaders are interested in harnessing the technology within their own
organizations. In this new book, leaders will learn to master Al fundamentals, grow their career
opportunities, and gain confidence in machine learning. Enterprise Artificial Intelligence
Transformation covers a wide range of topics, including: Real-world Al use cases and examples
Machine learning, deep learning, and slimantic modeling Risk management of Al models Al
strategies for development and expansion Al Center of Excellence creating and management If
you're an industry, business, or technology professional that wants to attain the skills needed to
grow your machine learning capabilities and effectively scale the work you're already doing, you'll
find what you need in Enterprise Artificial Intelligence Transformation.

The Economics of Artificial Intelligence Springer Nature

A Sunday Times Business Book of the Year. Scary Smart will teach you how to navigate the scary
and inevitable intrusion of Artificial Intelligence, with an accessible blueprint for creating a
harmonious future alongside Al. From Mo Gawdat, the former Chief Business Officer at Google [X]
and bestselling author of Solve for Happy. Technology is putting our humanity at risk to an
unprecedented degree. This book is not for engineers who write the code or the policy makers who
claim they can regulate it. This is a book for you. Because, believe it or not, you are the only one
that can fix it. - Mo Gawdat Artificial intelligence is smarter than humans. It can process information
at lightning speed and remain focused on specific tasks without distraction. Al can see into the
future, predict outcomes and even use sensors to see around physical and virtual corners. So why
does Al frequently get it so wrong and cause harm? The answer is us: the human beings who write
the code and teach Al to mimic our behaviour. Scary Smart explains how to fix the current trajectory
now, to make sure that the Al of the future can preserve our species. This book offers a blueprint,
pointing the way to what we can do to safeguard ourselves, those we love, and the planet itself. 'No
one ever regrets reading anything Mo Gawdat has written.' - Emma Gannon, author of The Multi-
Hyphen Method and host of the podcast Ctrl Alt Delete

The Sentient Machine Walter de Gruyter GmbH & Co KG

This book constitutes revised selected papers from the 22nd Workshop on e-Business, WeB 2023,
which took place in Hyderabad, India, on December 9, 2023. The purpose of WeB is to provide a
forum for researchers and practitioners to discuss findings, novel ideas, and lessons learned to
address major challenges and map out the future directions for e-Business. The WeB 2023 theme
was “Generative Al in e-Business”. The 13 full papers included in this volume were carefully
reviewed and selected from a total of 46 submissions. They focus on both the transformative
potential and the challenges of integrating generative Al into e-business models, paving the way for
a future where Al empowers businesses and enriches lives.

Funding a Revolution Anthem Press

A straightforward, non-technical guide to the next major marketing tool Artificial Intelligence for
Marketing presents a tightly-focused introduction to machine learning, written specifically for
marketing professionals. This book will not teach you to be a data scientist—but it does explain how
Artificial Intelligence and Machine Learning will revolutionize your company's marketing strategy,
and teach you how to use it most effectively. Data and analytics have become table stakes in
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modern marketing, but the field is ever-evolving with data scientists continually developing new
algorithms—where does that leave you? How can marketers use the latest data science
developments to their advantage? This book walks you through the "need-to-know" aspects of
Artificial Intelligence, including natural language processing, speech recognition, and the power of
Machine Learning to show you how to make the most of this technology in a practical, tactical way.
Simple illustrations clarify complex concepts, and case studies show how real-world companies are
taking the next leap forward. Straightforward, pragmatic, and with no math required, this book will
help you: Speak intelligently about Artificial Intelligence and its advantages in marketing Understand
how marketers without a Data Science degree can make use of machine learning technology
Collaborate with data scientists as a subject matter expert to help develop focused-use applications
Help your company gain a competitive advantage by leveraging leading-edge technology in
marketing Marketing and data science are two fast-moving, turbulent spheres that often intersect;
that intersection is where marketing professionals pick up the tools and methods to move their
company forward. Artificial Intelligence and Machine Learning provide a data-driven basis for more
robust and intensely-targeted marketing strategies—and companies that effectively utilize these
latest tools will reap the benefit in the marketplace. Artificial Intelligence for Marketing provides a
nontechnical crash course to help you stay ahead of the curve.

Artificial Intelligence in India: A Revolution in Progress University of Chicago Press

The application of Artificial Intelligence (Al), is experiencing a surge in interest across almost all
sectors of the global economy, offering breakthroughs in many areas previously beyond the
capabilities of traditional approaches to computing. The rise of Tech companies has increased
awareness in the public conscience through consumer applications like Amazon’s Alexa, Google’s
Translate, and Uber’s self-driving cars. As Al and Automation are estimated to be $15.7 trillion to the
global economy by 2030, understanding the benefits and limitations of this technology will be the
key for businesses that want to survive and prosper. Part of the Tandem Value beginner series, this
book aims to provide a framework and practical questions for non-technical decision makers thinking
about employing Al and Autonomy. This book has been designed as a beginners guide, breaking key
concepts down into a series of easily digestible chunks that cover the individual building blocks of Al
and Autonomy. The book covers 9 key building blocks including; Core Elements of Al Data Element
Algorithms Element Platforms Element Integration Element Critical factors for success Advantage
Consent Confidence Cross-cutting enablers Enterprise Expertise

Generative Al in e-Business MIT Press

Artificial Intelligence, or Al, is set to redefine our day-to-day activities. Many companies across the
globe are engaged in doing research on the application of Al in almost each and every aspect of our
life. Many companies have already integrated Al in their manufacturing, supply chain, marketing and
after sales operations, but there is a lot that needs to be done to capitalize the full potential of this
technology. International Perspectives on Artificial Intelligence is an attempt to put together the
work done across various countries on adapting and integrating Ai not only in organizations but also
at individual and social levels.

ARTIFICIAL INTELLIGENCE (Al) AND BUSINESS Random House

The Indian economy is undergoing rapid and profound changes due to the advent of artificial

intelligence (Al), which is also reshaping traditional management paradigms. Projections from the
McKinsey Global Institute indicate that Al will have a staggering $15.7 trillion economic impact on
India by 2035 (McKinsey Global Institute, 2017). Moreover, the burgeoning Al industry is expected to
be a catalyst for job creation, with estimates suggesting that India will add nearly 400,000 new jobs
by 2025, according to NASSCOM (NASSCOM, 2022).

Al 2041 John Wiley & Sons

This open access book proposes a novel approach to Artificial Intelligence (Al) ethics. Al offers many
advantages: better and faster medical diagnoses, improved business processes and efficiency, and
the automation of boring work. But undesirable and ethically problematic consequences are possible
too: biases and discrimination, breaches of privacy and security, and societal distortions such as
unemployment, economic exploitation and weakened democratic processes. There is even a
prospect, ultimately, of super-intelligent machines replacing humans. The key question, then, is:
how can we benefit from Al while addressing its ethical problems? This book presents an innovative
answer to the question by presenting a different perspective on Al and its ethical consequences.
Instead of looking at individual Al techniques, applications or ethical issues, we can understand Al as
a system of ecosystems, consisting of numerous interdependent technologies, applications and
stakeholders. Developing this idea, the book explores how Al ecosystems can be shaped to foster
human flourishing. Drawing on rich empirical insights and detailed conceptual analysis, it suggests
practical measures to ensure that Al is used to make the world a better place.

The Promise of Artificial Intelligence |Gl Global

This collected edition provides a comprehensive and practical roadmap for insurers, data scientists,
technologists, and insurance enthusiasts alike, to navigate the data-driven revolution that is
sweeping the insurance landscape.

Al-Driven Business Model Innovation Kogan Page Publishers

The artificial intelligence (Al) landscape has evolved significantly from 1950 when Alan Turing first
posed the question of whether machines can think. Today, Al is transforming societies and
economies. It promises to generate productivity gains, improve well-being and help address global
challenges, such as climate change, resource scarcity and health crises.

Enterprise Artificial Intelligence Transformation kitab writing publication

Artificial intelligence (Al) is transforming the business world at an unprecedented pace. From
automating mundane tasks to predicting consumer behaviour, Al is changing the way businesses
operate across all sectors. This book is an exploration of Al in business applications, highlighting the
diverse range of ways in which Al is being used across different industries. The book begins with an
overview of Al in business and its impact on the workforce. It then explores the role of Al in
marketing, advertising, and tourism. The use of Al in personalized recommendations and chatbots is
discussed in detail. The book then moves on to examine how Al is changing the retail industry,
improving supply chain management, and enhancing the customer experience. The media and
entertainment industry is also examined, with a focus on how Al is being used to personalize content
and improve the user experience. The book also explores the use of Al in human resources,
insurance, legal, and finance. The impact of Al on talent identification, recruitment, underwriting,
document analysis, and financial forecasting is discussed in detail. In the healthcare and sports



industries, Al is transforming the way we approach diagnosis, treatment, and training. The book
examines how Al is being used to analyse medical images, develop personalized treatment plans,
and improve patient outcomes. The use of Al in sports performance analysis is also discussed in
detail. Finally, the book explores the use of Al in agriculture, energy, education, and the public
sector. The potential of Al to optimize crop yields, reduce energy consumption, and improve the
quality of education is discussed in detail. The book also examines how Al is being used to improve
public services, such as transportation and emergency services. This book is a valuable resource for
academics, researchers, professionals, and policymakers who are interested in understanding the
potential of Al in the business world. The contributions from leading experts and researchers provide
a comprehensive overview of Al in business applications, and how it is transforming different
sectors. The book also examines the ethical dilemmas that arise from the use of Al in business, such
as the impact on privacy and data security, and the potential for bias in Al algorithms. It provides
valuable insights into how businesses can ensure that the use of Al is ethical and responsible. In
conclusion, this book is a must-read for anyone interested in the potential of Al in the business
world. It provides a comprehensive overview of Al in business applications and how it is transforming
different sectors. The book examines the ethical dilemmas that arise from the use of Al in business,
providing valuable insights into how businesses can ensure that the use of Al is ethical and
responsible. We hope that readers will find this book informative and thought-provoking.

The Future of Artificial Intelligence in Digital Marketing John Wiley & Sons

How will Al change our world within twenty years? A pioneering technologist and acclaimed writer
team up for a “dazzling” (The New York Times) look at the future that “brims with intriguing
insights” (Financial Times). This edition includes a new foreword by Kai-Fu Lee. A BEST BOOK OF THE
YEAR: The Wall Street Journal, The Washington Post, Financial Times Long before the advent of
ChatGPT, Kai-Fu Lee and Chen Qiufan understood the enormous potential of artificial intelligence to

transform our daily lives. But even as the world wakes up to the power of Al, many of us still fail to
grasp the big picture. Chatbots and large language models are only the beginning. In this “inspired
collaboration” (The Wall Street Journal), Lee and Chen join forces to imagine our world in 2041 and
how it will be shaped by Al. In ten gripping, globe-spanning short stories and accompanying
commentary, their book introduces readers to an array of eye-opening settings and characters
grappling with the new abundance and potential harms of Al technologies like deep learning, mixed
reality, robotics, artificial general intelligence, and autonomous weapons.

Superhuman Innovation Harvard Business Press

The hidden costs of artificial intelligence, from natural resources and labor to privacy and freedom
What happens when artificial intelligence saturates political life and depletes the planet? How is Al
shaping our understanding of ourselves and our societies? In this book Kate Crawford reveals how
this planetary network is fueling a shift toward undemocratic governance and increased inequality.
Drawing on more than a decade of research, award-winning science, and technology, Crawford
reveals how Al is a technology of extraction: from the energy and minerals needed to build and
sustain its infrastructure, to the exploited workers behind “automated” services, to the data Al
collects from us. Rather than taking a narrow focus on code and algorithms, Crawford offers us a
political and a material perspective on what it takes to make artificial intelligence and where it goes
wrong. While technical systems present a veneer of objectivity, they are always systems of power.
This is an urgent account of what is at stake as technology companies use artificial intelligence to
reshape the world.

New Knowledge in Information Systems and Technologies OECD Publishing

Explores universal questions about humanity's capacity for living and thriving in the coming age of
sentient machines and Al, examining debates from opposing perspectives while discussing emerging
intellectual diversity and its potential role in enabling a positive life.
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