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Business Analytics Harvard Business Press
Go ahead, be skeptical about big data. The author was—at first.
When the term “big data” first came on the scene, bestselling
author Tom Davenport (Competing on Analytics, Analytics at
Work) thought it was just another example of technology hype.
But his research in the years that followed changed his mind.
Now, in clear, conversational language, Davenport explains what
big data means—and why everyone in business needs to know
about it. Big Data at Work covers all the bases: what big data
means from a technical, consumer, and management
perspective; what its opportunities and costs are; where it can
have real business impact; and which aspects of this hot topic

have been oversold. This book will help you understand: • Why
big data is important to you and your organization • What
technology you need to manage it • How big data could change
your job, your company, and your industry • How to hire, rent, or
develop the kinds of people who make big data work • The key
success factors in implementing any big data project • How big
data is leading to a new approach to managing analytics With
dozens of company examples, including UPS, GE, Amazon, United
Healthcare, Citigroup, and many others, this book will help you
seize all opportunities—from improving decisions, products, and
services to strengthening customer relationships. It will show you
how to put big data to work in your own organization so that you
too can harness the power of this ever-evolving new resource.
Artificial Intelligence and Big Data Analytics for Smart Healthcare
CRC Press
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Why Everyone Needs Analytical Skills Welcome to the age of
data. No matter your interests (sports, movies, politics), your
industry (finance, marketing, technology, manufacturing), or the
type of organization you work for (big company, nonprofit, small
start-up)—your world is awash with data. As a successful
manager today, you must be able to make sense of all this
information. You need to be conversant with analytical
terminology and methods and able to work with quantitative
information. This book promises to become your “quantitative
literacy" guide—helping you develop the analytical skills you
need right now in order to summarize data, find the meaning in
it, and extract its value. In Keeping Up with the Quants, authors,
professors, and analytics experts Thomas Davenport and Jinho
Kim offer practical tools to improve your understanding of data
analytics and enhance your thinking and decision making. You’ll
gain crucial skills, including: How to formulate a hypothesis How
to gather and analyze relevant data How to interpret and
communicate analytical results How to develop habits of
quantitative thinking How to deal effectively with the “quants” in
your organization Big data and the analytics based on it promise
to change virtually every industry and business function over the
next decade. If you don’t have a business degree or if you aren’t
comfortable with statistics and quantitative methods, this book is
for you. Keeping Up with the Quants will give you the skills you
need to master this new challenge—and gain a significant
competitive edge.
Actionable Web Analytics John Wiley & Sons
Make healthcare analytics work: leverage its powerful
opportunities for improving outcomes, cost, and efficiency.This

book gives you thepractical frameworks, strategies, tactics, and
case studies you need to go beyond talk to action. The
contributing healthcare analytics innovators survey the field's
current state, present start-to-finish guidance for planning and
implementation, and help decision-makers prepare for
tomorrow's advances. They present in-depth case studies
revealing how leading organizations have organized and
executed analytic strategies that work, and fully cover the
primary applications of analytics in all three sectors of the
healthcare ecosystem: Provider, Payer, and Life Sciences. Co-
published with the International Institute for Analytics (IIA), this
book features the combined expertise of IIA's team of leading
health analytics practitioners and researchers. Each chapter is
written by a member of the IIA faculty, and bridges the latest
research findings with proven best practices. This book will be
valuable to professionals and decision-makers throughout the
healthcare ecosystem, including provider organization clinicians
and managers; life sciences researchers and practitioners; and
informaticists, actuaries, and managers at payer organizations. It
will also be valuable in diverse analytics, operations, and IT
courses in business, engineering, and healthcare certificate
programs.
Analytics in Healthcare and the Life Sciences Routledge
Accessible and concise, this exciting new textbook examines data
analytics from a managerial and organizational perspective and
looks at how they can help managers become more effective
decision-makers. The book successfully combines theory with
practical application, featuring case studies, examples and a
‘critical incidents’ feature that make these topics engaging and
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relevant for students of business and management. The book
features chapters on cutting-edge topics, including: • Big data •
Analytics • Managing emerging technologies and decision-making
• Managing the ethics, security, privacy and legal aspects of
data-driven decision-making The book is accompanied by an
Instructor’s Manual, PowerPoint slides and access to journal
articles. Suitable for management students studying business
analytics and decision-making at undergraduate, postgraduate
and MBA levels.
Web Analytics John Wiley & Sons
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
come packaged with the bound book. A balanced, holistic
approach to understanding business analytics. This book provides
readers with the fundamental concepts and tools needed to
understand the emerging role of business analytics in
organizations. Evans also shows readers how to apply basic
business analytics tools in a spreadsheet environment, and how
to communicate with analytics professionals to effectively use
and interpret analytic models and results for making better
business decisions.
AI-Enabled Analytics for Business Springer Nature
This book is about the process of using analytics and the
capabilities of analytics in today’s organizations. Cutting through
the buzz surrounding the term analytics and the overloaded
expectations about using analytics, the book demystifies
analytics with an in-depth examination of concepts grounded in
operations research and management science. Analytics as a set
of tools and processes is only as effective as: The data with which

it is working The human judgment applying the processes and
understanding the output of these processes. For this reason, the
book focuses on the analytics process. What is intrinsic to
analytics’ real organizational impact are the careful application of
tools and the thoughtful application of their outcomes. This work
emphasizes analytics as part of a process that supports decision-
making within organizations. It wants to debunk overblown
expectations that somehow analytics outputs or analytics as
applied to other concepts, such as Big Data, are the be-all and
end-all of the analytics process. They are, instead, only a step
within a holistic and critical approach to management thinking
that can create real value for an organization. To develop this
holistic approach, the book is divided into two sections that
examine concepts and applications. The first section makes the
case for executive management taking a holistic approach to
analytics. It draws on rich research in operations and
management science that form the context in which analytics
tools are to be applied. There is a strong emphasis on knowledge
management concepts and techniques, as well as risk
management concepts and techniques. The second section
focuses on both the use of the analytics process and
organizational issues that are required to make the analytics
process relevant and impactful.
Management Decision-Making, Big Data and Analytics
Doubleday Canada
Improve patient outcomes, lower costs, reduce fraud—all with
healthcare analytics Healthcare Analytics for Quality and
Performance Improvement walks your healthcare organization
from relying on generic reports and dashboards to developing
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powerful analytic applications that drive effective decision-
making throughout your organization. Renowned healthcare
analytics leader Trevor Strome reveals in this groundbreaking
volume the true potential of analytics to harness the vast
amounts of data being generated in order to improve the
decision-making ability of healthcare managers and improvement
teams. Examines how technology has impacted healthcare
delivery Discusses the challenge facing healthcare organizations:
to leverage advances in both clinical and information technology
to improve quality and performance while containing costs
Explores the tools and techniques to analyze and extract value
from healthcare data Demonstrates how the clinical, business,
and technology components of healthcare organizations (HCOs)
must work together to leverage analytics Other industries are
already taking advantage of big data. Healthcare Analytics for
Quality and Performance Improvement helps the healthcare
industry make the most of the precious data already at its
fingertips for long-overdue quality and performance
improvement.
Analytics at Work AMACOM
Business analytics isn't rocket science. Move from data to
decisions in just five steps!
Big Data at Work John Wiley & Sons
NEW YORK TIMES BESTSELLER The guru to the gurus at last
shares his knowledge with the rest of us. Nobel laureate Daniel
Kahneman's seminal studies in behavioral psychology, behavioral
economics, and happiness studies have influenced numerous
other authors, including Steven Pinker and Malcolm Gladwell. In
Thinking, Fast and Slow, Kahneman at last offers his own, first

book for the general public. It is a lucid and enlightening
summary of his life's work. It will change the way you think about
thinking. Two systems drive the way we think and make choices,
Kahneman explains: System One is fast, intuitive, and emotional;
System Two is slower, more deliberative, and more logical.
Examining how both systems function within the mind,
Kahneman exposes the extraordinary capabilities as well as the
biases of fast thinking and the pervasive influence of intuitive
impressions on our thoughts and our choices. Engaging the
reader in a lively conversation about how we think, he shows
where we can trust our intuitions and how we can tap into the
benefits of slow thinking, contrasting the two-system view of the
mind with the standard model of the rational economic agent.
Kahneman's singularly influential work has transformed cognitive
psychology and launched the new fields of behavioral economics
and happiness studies. In this path-breaking book, Kahneman
shows how the mind works, and offers practical and enlightening
insights into how choices are made in both our business and
personal lives--and how we can guard against the mental glitches
that often get us into trouble.
The Analytics Process Pearson Education
Discover the breakthrough tool your company can use to make
winning decisions This forward-thinking book addresses the
emergence of predictive business analytics, how it can help
redefine the way your organization operates, and many of the
misconceptions that impede the adoption of this new
management capability. Filled with case examples, Predictive
Business Analytics defines ways in which specific industries have
applied these techniques and tools and how predictive business
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analytics can complement other financial applications such as
budgeting, forecasting, and performance reporting. Examines
how predictive business analytics can help your organization
understand its various drivers of performance, their relationship
to future outcomes, and improve managerial decision-making
Looks at how to develop new insights and understand business
performance based on extensive use of data, statistical and
quantitative analysis, and explanatory and predictive modeling
Written for senior financial professionals, as well as general and
divisional senior management Visionary and effective, Predictive
Business Analytics reveals how you can use your business's skills,
technologies, tools, and processes for continuous analysis of past
business performance to gain forward-looking insight and drive
business decisions and actions.
Decision Management Systems CRC Press
"Many companies are unsure exactly what business analytics is
and how it can be used to improve their performance. Much of
the material currently in the marketplace is technical in nature.
This book's focus is not on the technical aspects of business
analytics but takes a business holistic approach. It provides an
explanation of what business analytics is and how it should be
important to people in sales, marketing, management, finance,
HR, production as well as analysis and controlling. This book
provides a business analytics model that focuses on the
interaction of IT technology, strategy, business processes, and a
broad spectrum of human competencies, organizational
circumstances, and cooperation across the organization. This
book will be comprised of nine chapters: (1) The Business
Analytics Model; (2) Business Analytics at the Strategic Model; (3)

Development and Deployment of Information at a Functional
Level; (4) Business Analytics at an Analytical Level; (5) Business
Analytics at the Data Warehouse Level; (6) The Company's
Collection of Source Data; (7) The Structuring of a Business
Intelligence Competency Center; (8) Assessment and
Prioritization of Business Analytics Projects; and (9) Business
Analytics in the Future."--
Predictive Business Analytics Harvard Business Press
Our newly digital world is generating an almost unimaginable
amount of data about all of us. Such a vast amount of data is
useless without plans and strategies that are designed to cope
with its size and complexity, and which enable organisations to
leverage the information to create value. This book is a
refreshingly practical, yet theoretically sound roadmap to
leveraging big data and analytics. Creating Value with Big Data
Analytics provides a nuanced view of big data development,
arguing that big data in itself is not a revolution but an evolution
of the increasing availability of data that has been observed in
recent times. Building on the authors' extensive academic and
practical knowledge, this book aims to provide managers and
analysts with strategic directions and practical analytical
solutions on how to create value from existing and new big data.
By tying data and analytics to specific goals and processes for
implementation, this is a much-needed book that will be essential
reading for students and specialists of data analytics, marketing
research, and customer relationship management.
ICAS2014-International Conference on Analytics Driven Solutions
Wiley Global Education
Provides information on developing a Web analytics strategy to
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help make strategic business decisions, plan a website, develop
effective marketing, and create a culture of analysis within an
organization.
Analytics John Wiley & Sons
"A very rich book sprinkled with real-life examples as well as
battle-tested advice.” —Pierre Haren, VP ILOG, IBM "James does a
thorough job of explaining Decision Management Systems as
enablers of a formidable business transformation.” —Deepak
Advani, Vice President, Business Analytics Products and SPSS,
IBM Build Systems That Work Actively to Help You Maximize
Growth and Profits Most companies rely on operational systems
that are largely passive. But what if you could make your systems
active participants in optimizing your business? What if your
systems could act intelligently on their own? Learn, not just
report? Empower users to take action instead of simply escalating
their problems? Evolve without massive IT investments? Decision
Management Systems can do all that and more. In this book, the
field’s leading expert demonstrates how to use them to drive
unprecedented levels of business value. James Taylor shows how
to integrate operational and analytic technologies to create
systems that are more agile, more analytic, and more adaptive.
Through actual case studies, you’ll learn how to combine
technologies such as predictive analytics, optimization, and
business rules—improving customer service, reducing fraud,
managing risk, increasing agility, and driving growth. Both a
practical how-to guide and a framework for planning, Decision
Management Systems focuses on mainstream business
challenges. Coverage includes Understanding how Decision
Management Systems can transform your business Planning your

systems “with the decision in mind” Identifying, modeling, and
prioritizing the decisions you need to optimize Designing and
implementing robust decision services Monitoring your ongoing
decision-making and learning how to improve it Proven enablers
of effective Decision Management Systems: people, process, and
technology Identifying and overcoming obstacles that can derail
your Decision Management Systems initiative
The Value of Business Analytics MIT Press
Written by renowned data science experts Foster Provost and
Tom Fawcett, Data Science for Business introduces the
fundamental principles of data science, and walks you through
the "data-analytic thinking" necessary for extracting useful
knowledge and business value from the data you collect. This
guide also helps you understand the many data-mining
techniques in use today. Based on an MBA course Provost has
taught at New York University over the past ten years, Data
Science for Business provides examples of real-world business
problems to illustrate these principles. You’ll not only learn how
to improve communication between business stakeholders and
data scientists, but also how participate intelligently in your
company’s data science projects. You’ll also discover how to think
data-analytically, and fully appreciate how data science methods
can support business decision-making. Understand how data
science fits in your organization—and how you can use it for
competitive advantage Treat data as a business asset that
requires careful investment if you’re to gain real value Approach
business problems data-analytically, using the data-mining
process to gather good data in the most appropriate way Learn
general concepts for actually extracting knowledge from data
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Apply data science principles when interviewing data science job
candidates
Building a Digital Analytics Organization Sybex
A guide to understanding and responding to business uncertainty
in the twenty-first century Managing uncertainty has become a
new business imperative. Technological discontinuities,
regulatory upheavals, geopolitical shocks, abrupt shifts in
consumer tastes or behavior, and many other factors have
emerged or intensified in recent years and together conspire to
undermine even the most carefully constructed business
strategies. Managing Uncertainty: Strategies for Surviving and
Thriving in Turbulent Times addresses these new challenges,
assessing the sources of business turbulence, how to classify
uncertainty, and the different ways in which uncertainty can be
embraced to allow greater innovation and growth. Drawing on
examples from around the world, the book presents the most
recent ideas on what it means to manage uncertainty, from
practitioners, academics, and consultants. Addresses the
challenges of managing uncertainty in business Presents a step-
by-step guide to managing business uncertainty Draws examples
from major international companies, including Intel, Procter &
Gamble, Siemens, Boeing, Philips, Ford, Apple, and many more
Written for business leaders and managers looking for new ways
to ensure that their businesses continue to thrive in a world of
increasing complexity, Managing Uncertainty presents new and
innovative ideas about reducing risk by understanding difficult-to-
predict shifts.
Behind Every Good Decision Amacom
Most companies have massive amounts of data at their disposal,

yet fail to utilize it in any meaningful way. But a powerful new
business tool - analytics - is enabling many firms to aggressively
leverage their data in key business decisions and processes, with
impressive results. In their previous book, Competing on
Analytics, Thomas Davenport and Jeanne Harris showed how
pioneering firms were building their entire strategies around their
analytical capabilities. Rather than "going with the gut" when
pricing products, maintaining inventory, or hiring talent,
managers in these firms use data, analysis, and systematic
reasoning to make decisions that improve efficiency, risk-
management, and profits. Now, in Analytics at Work, Davenport,
Harris, and coauthor Robert Morison reveal how any manager can
effectively deploy analytics in day-to-day operations—one
business decision at a time. They show how many types of
analytical tools, from statistical analysis to qualitative measures
like systematic behavior coding, can improve decisions about
everything from what new product offering might interest
customers to whether marketing dollars are being most
effectively deployed. Based on all-new research and illustrated
with examples from companies including Humana, Best Buy,
Progressive Insurance, and Hotels.com, this implementation-
focused guide outlines the five-step DELTA model for deploying
and succeeding with analytical initiatives. You'll learn how to: ·
Use data more effectively and glean valuable analytical insights ·
Manage and coordinate data, people, and technology at an
enterprise level · Understand and support what analytical leaders
do · Evaluate and choose realistic targets for analytical activity ·
Recruit, hire, and manage analysts Combining the science of
quantitative analysis with the art of sound reasoning, Analytics at
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Work provides a road map and tools for unleashing the potential
buried in your company's data.
A User's Guide to Business Analytics Harvard Business
Review Press
Create an Organization That Runs on More than Intuition and
Guesswork Most companies today have access to reams of data:
marketing, supply chain, finance, as well as critical data about
their workforce. Yet research shows that leaders at these
companies lack the confidence to effectively integrate and use
this data to compete more effectively in the marketplace. While
executives know the results they need to achieve, they often fail
to analyze the impact of their decisions on the firm, its processes,
and its people. Enter Calculating Success, written by a trio of
experts who have spent decades working with companies to
more effectively apply human capital data to improve
organizational outcomes. Calculating Success shows readers how
they can take an analytical approach to both anticipate and
address the changes required by a company’s competitive
environment, and drive superior performance. Using an
innovative six-step framework and introducing new tools, the
authors show executives how to make smarter strategic decisions
by evaluating the data at their fingertips. The framework will help
leaders: • Analyze the work that needs to be done and know how
to structure it • Provide the right types of people to do it •
Motivate them to engage in that work • Explore innovative ways
to get the work done Full of detailed examples and case studies,
Calculating Success will help you rethink the relationship of talent
to business success. The result? A more motivated and cost-
efficient workforce and a sustainable, systematic approach to

acquiring talent and innovating how work gets done.
The Attention Economy Pearson Education
Based on acclaimed research, this timely and actionable book will
help leaders position their organizations to become employers of
choice in tomorrow's inevitably tighter labor markets.
Keeping Up with the Quants CRC Press
A User's Guide to Business Analytics provides a comprehensive
discussion of statistical methods useful to the business analyst.
Methods are developed from a fairly basic level to accommodate
readers who have limited training in the theory of statistics. A
substantial number of case studies and numerical illustrations
using the R-software package are provided for the benefit of
motivated beginners who want to get a head start in analytics as
well as for experts on the job who will benefit by using this text
as a reference book. The book is comprised of 12 chapters. The
first chapter focuses on business analytics, along with its
emergence and application, and sets up a context for the whole
book. The next three chapters introduce R and provide a
comprehensive discussion on descriptive analytics, including
numerical data summarization and visual analytics. Chapters five
through seven discuss set theory, definitions and counting rules,
probability, random variables, and probability distributions, with a
number of business scenario examples. These chapters lay down
the foundation for predictive analytics and model building.
Chapter eight deals with statistical inference and discusses the
most common testing procedures. Chapters nine through twelve
deal entirely with predictive analytics. The chapter on regression
is quite extensive, dealing with model development and model
complexity from a user’s perspective. A short chapter on tree-
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based methods puts forth the main application areas succinctly.
The chapter on data mining is a good introduction to the most
common machine learning algorithms. The last chapter highlights

the role of different time series models in analytics. In all the
chapters, the authors showcase a number of examples and case
studies and provide guidelines to users in the analytics field.


